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“design is one, but in different forms” 
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”Everyone designs who devises courses of 
action aimed at changing situations into preferred ones (…). Design, 
so construed, is the core of all professional training” 
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“they are 
drawn together because they share a mutual interest in a common 

-
-

-
-

todo es diseño y todos somos 
diseñadores -

“We are 
all designers. We manipulate the environment, the better to serve 
our needs. We select that item to own, which to have around us. 
We build, buy, arrange, and restructure: all this is a form of design” 

-
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“All men are designers. All 
that we do, almost all the time, is design, for design is basic to all 
human activity (…). Design is the conscious and intuitive effort to 
impose meaningful order” -

“[o]ne only has 
to look out the window or into one’s own room to see where this schi-
zoid preoccupation with function and the look of thinks has led us: 
The world is ugly, but it doesn’t work well either!”

“environment and tools and, by exten-
sion, man himself. Man has always changed himself and surroun-
dings, but recently science, technology and mass production have 
advanced so radically that changes are more rapid, more through, 
and often less predictable” 

-
-
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“everyone designs who devises cour-
ses of action aimed at changing situations into preferred ones (…). 
Design, so construed, is the core of all professional training; it is the 
principal mark that distinguishes the profession from the sciences 
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“design practice cannot 
be adequately understood apart from the issues and concerns of 
contemporary cultural discourse”
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“in the tactics and strategies of designing. A major 

area of design research is methodology: the study of processes of 
design, and the development and application of techniques which 
aid the designer”

embody design atributes” -
-

(i) Design epistemology (study of designer-
ly ways of knowing); (ii) Design praxiology (study of the practiced 
and processes of design); (iii) Design phenomenology (study of the 

356

-

-

-

    (i) -

    (ii) -

-

-

    (iii) -

-

    (iv)

REVISTA CONEXIONESARTE, DISEÑO Y COMUNICACIÓN



-

-

-
-

-

-
-
-

-

-

357

-

-

-

“one, but 
in differnt forms (…)We thus augment the classical generic-design 
hypothesis with that of different forms of designing ”

-
-
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problem-sol-
ving
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(i)

-
(ii) -

(iii) -

(iv)
-

-
-

a priori

    (i) Su función prescriptiva. -

    (ii) Su naturaleza lineal, secuencial y jerárquica.
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input output
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output
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 Figura 1.
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Figura 2.
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    Figura 3. -

management 

-
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    Figura 4. 
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    (iv) problem-solving
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función cog-
nitivo-comprensiva
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marketinero, com-

munity manager, mercadologo
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    Modelo representacional de la propuesta.

    4) Aspectos que intervienen en el modelo de diseño textil.

    Figura 6.

 3.2)

 Diseñador-procesos: -

-

-

-
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Modelo representacional de la propuesta.
VOLVER PÁGINA
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Cliente-Usuario: -

-

-

-

Equipamiento-Ciencia-Tecnología: 

-
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sanforizado-
ra

-

Arduino
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Producto-Escenario:
-
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  Figura 7.

3.3) -

-

en-
tramado de las conexiones es lo que de-
termina y sustenta la formulación, análisis y posible resolución del 
problema de diseño.

  -
-
-
-

a) Usuario-Cliente
necesidad de co-

municación

Modelo representacional de la propuesta
necesidades e intereses -

-

-

-

-

contexto, 
histórico o coyuntural lenguaje

la percepción -

-

-

 b) Escenario-Productos

-

REVISTA CONEXIONESARTE, DISEÑO Y COMUNICACIÓN



    Modelo representacional de la propuesta.
 VOLVER PÁGINA 
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c) Ciencia y Tecnología-Equipos/Materialidad

 - 
 - 

 -
herramienta de trabajo del diseñador de-

-

parte de la estrategia 
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-
modos de hacer

 d) Diseñador-Procesos
-

vector de cambio 

rol

-

el método

-
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Los métodos y el proceso

-
Será 

el diseñador el encargado de observar cada uno de los actores y sus 
relaciones, comprender el problema y  los datos para 
devolver una respuesta de forma innovadora. Es quien interpreta los 

comunicará a través de un producto de diseño, cualquiera sea su 
manifestación.

Modelo representacional de la propuesta
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    Figura 8.
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    Modelo representacional de la propuesta.
 VOLVER PÁGINA 
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Computer-Aided Design Computer-Aided 
Manufacturing
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Modelo representacional de la propuesta:

    Figura 9. 

CONCLUSIONES PRELIMINARES
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http://www.design.cmu.edu/ de-
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